Terms and Conditions

These terms and conditions (“T&C’s”) apply to all Advertising, inserts and supplements (“Ads”) submitted by an advertiser (“Advertiser” which expression shall include its agent, if any (“Agent)) to World Telemedia Limited (“WT”) for publication in The World Telemedia Magazine (“WTM Magazine”).

1. WT must approve all copy for Ads submitted by an Advertiser for publication in WTM Magazine. WT reserve the right to decline or cancel any Ad even if ordered and paid for without stating any reasons and/or to make any necessary modifications in order to maintain the standards and integrity of WTM Magazine. WT will use its reasonable endeavours to comply with the wishes of the Advertiser but it does not guarantee the date of insertion, wording, or the quality of the colour or mono reproduction of an Ad;

2. WT may refuse or require to be amended any artwork, materials and copy for or relating to an Ad in order to avoid infringing a third party’s rights, The British Code of Advertising, Sales Promotion and Direct Marketing (“CAP Code”) or any production and quality specifications stipulated or referred to in any rate card published from time to time by WT, or otherwise;

3. WT will use its reasonable endeavours to avoid errors but no responsibility will be accepted for any errors that may arise in connection with the publication of the Ad. WT will not be liable for any loss of copy, artwork, photographs or other materials supplied to it by the Advertiser and in respect of which the Advertiser warrants that it has retained in sufficient quality and quantity for whatever purpose;

4. The Advertiser warrants that it has all due authority and entitlement in law to place the Ad with WT and that nothing within the Ad infringes the intellectual property rights of any third party and the Advertiser will indemnify WT against any claim made against WT arising from the publication thereof;

5. WT reserves the right to change its published Ad costs and/or the Schedule of publication dates for WTM Magazine at any time. WT will use its reasonable endeavours to notify the Advertiser of any such change;

6. WT shall not be obliged to comply with any stop order or cancellation or transfer of the Ad. Without prejudice to the generality of the foregoing, Ads may be cancelled provided an unambiguous notice in the English language is received by WT not later than 6 weeks prior to the relevant scheduled publication date. No refund will be payable where the Advertiser has breached these T&C’s;

7. If any advertiser wishes to change the date, position or content of an advertisement, details of the changes must be supplied in writing not later than 4 weeks prior to the relevant scheduled publication date and WT reserves the right to charge for any additional costs suffered because of such a change.

8. When an Advertiser arranges inserts or supplements with WT, WT shall have the right to charge full quoted rate for the inserts or supplements should they fail to arrive at the agreed place and at the agreed time for the inserting to take place;

9. A discount offered when a series of advertisements is booked only applies when the series is completed within a year of the original booking even if the discount is concluded in monthly invoices. If a series should be cancelled, WT has the right to level a retrospective surcharge on the Advertiser equal to the discount offered;

10. It is the sole responsibility of the Advertiser to ensure that the content of an Ad complies with all applicable legal and regulatory requirements including by way of example but not limitation, the CAP Code. The Advertiser shall indemnify WT in respect of any claims, costs and expenses (including legal costs) that the Advertiser may suffer or incur and arising directly or in-directly out of anything contained within the Ad or any publication thereof in the WTM Magazine;

11. WT does not guarantee that an Ad will be placed in any specified position or on any specified page. Subject to the foregoing and any other T&C, WT will use its reasonable endeavours to meet any reasonable request of an Advertiser in respect of which request WT has previously confirmed its agreement in writing;

12. It is the Advertisers responsibility to supply any relevant copy, artwork or other materials within the deadline/s previously confirmed in writing by WT. In the event that the Advertiser does not comply with this requirement, WT reserves the right to repeat old copy, artwork, photographs or other materials previously provided by the Advertiser or to charge the Advertiser for the Ad without it appearing;

13. Advertising material must be in a format stipulated by WT. The Advertiser shall pay for and indemnify WT in respect of any additional work required to make the Ad ready for publication;

14. The use of an advertising agency shall not diminish the value to WT of a booking previously made;

15. Payment for an Advertisement is due on the date of invoice. Any commission payable to an advertising agency will be forfeit if the agreed payment terms are not kept. Interest at the rate of 4% over the base rate of HSBC Bank plc shall be payable on all sums which remain outstanding and payable by the Advertiser from and including the due date for payment down to and including the actual date of payment. Interest shall be compounded on the first day of each successive calendar month following the relevant due date and for so long as the relevant payment remains unpaid;

16. The Advertiser shall indemnify WT in respect of all costs (including legal and other professional costs) incurred by WT in pursuing the recovery of all sums due under these T&C’s in the event that the relevant sum is not paid within 14 days of the relevant due date. WT shall not be obliged to publish any Advertisement where WT have reasonable grounds for believing the Advertiser is in breach of these T&C’s;

17. The signature of WT’s advertising contract will be deemed an acceptance of each and all of the above T&C’s by the Advertiser;

18. These T&C’s and the advertising contract in respect of which they relate shall form one single agreement which shall be governed by and construed in accordance with the laws of England and Wales and both parties agree to submit to the exclusive jurisdiction of the courts of England and Wales in relation to any claim, dispute or difference which may arise hereunder
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